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ESTILO HOGAR is the magazine that
makes it easier than ever to create a home
that reflects your personal style. Whether
your style is more modern, traditional, in-
dustrial or farmhouse, you'll be able to find
the bedroom, living room, dining room and
bathroom furniture that speaks to you.
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CONTENT AND CATEGORIES

100 pages each month of the latest and greatest
news, reviews and product announcement using
high quality eye catching photography and written
by experts in their field.
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Latina readers are trendy, fashionable and feminine.
These modern women are living the best of both worlds,
while culturally adapted to the America lifestyle they are
also firmly rooted in their Latin traditions.

OUR HISPANIC READER
AND VISITOR

60 percent of Hispanic adults speak primarily
Spanish at home, compared to 40 percent who
speak primarily English.

Latinos like ads 51 percent more if viewed in
Spanish rather than English.

nielsen

These data underscore the impe
to reach Latino
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FREE PUBLICATION

* +63% are online now.

* Online Shopping (46% of Hispanics vs. 43%
general population).

- Watch videos on a mobile device (46% of
Hispanics vs. 35% general population).
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Top 5 playas del mundo / Sol, arena y mar
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POWERFUL AND LOYAL CATEGORY

ESTILO HOGAR offers a unique choice to the growing
upscale Hispanic market.

GROWTH IN OWNER-OCCUPIED UNITS IN THE U.S.

Percentage Changes in the Growth of
Owner Households in the U.S. from 2000 to 2014
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Chigin: US Census Bureau, Homeawnership Data, Fourth Quarter 2014

AVERAGE ANNUAL INCREASE FOR HISPANIC OWNER HOUSEHOLDS: 3.5%
AVERAGE ANNUAL INCREASE FOR NON-HISPANIC OWNER HOUSEHOLDS: 0.3%

SOURCE: NAHREP 2014 State of Hispanic Homeownership report.
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$1.2 trillion estimated Hispanic purchasing
power. Expected to grow to $1.5 trillion by 2015.

“Upscale Latino Segment wields nearly HALF of
Hispanic Buying Power. During the past decade,
the Hispanic $110,000 plus
households grew 221% compared to 87% for
total U.S. $100,000-plus households”
Source: Adage

“Hispanics accounted for more than half of new
owner-occupied households and have the
purchasing power to push the U.S. housing

recovery into high gear.”
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RATES & TERMS

FOUR COLOR RATES-REGULAR ISSUES

SIZES

Ad Size 1X 3X 6X 9X 12X
$17.016  $15469  $14,063  $12,784  $11,622 16.75 x 10.5 17.25 x 11.25

$13196  $11,996  $10,906  $9,914  $9,013 N/A 8.75 x 11.25
$10,471  $9,519  $8,654  $7,867  $7,152 7.80 X 10.40 8.75 x 11.25
$8,659  $7,872  $756  $6,506  $5,914 5.00 x 10.50 N/A
$6,241  $5674  $5158  $4,689  $4,263 7.80 x 4.90 N/A
$5541  $5037  $4579  $4,163  $3,785 2.55x10.5 N/A
$4,957  $4,506  $4,097  $3,324  $3,386 3.80x4.90 N/A
$2975  $2,705  $2,459  $2,235  $2,032

** Please note Cover 2 and Cover 3 are spread positions, Cover 4 is the back cover. If you opt for a cover position or

opposite TOC then you opt out of any competitive spacing requirements your brand/client may have.

*All rates are gross, and are subject to
change. 15% Agency Discount available.

AD CLOSING: 10th day of previous month

DISTRIBUTION DATE: 1st week of current month
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1. Contract signed before insertion.
Service Charge of 5% added to
invoice over 30 days for each
month or portion thereof.

2. Inserts, Special position rates are
available upon request.

3. Liability for content (text and
work) of all advertisements is
assumed by the advertiser and/or
their advertising agency.

4. Position of advertisement is
subject to the Publisher's
discretion except when specific
preferred positions are available
and covered by contract.

5. Maximize Exposure with our
Translation Services. Our Adver-
tising Dept. can translate and/or
create your advertisement.
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SPECIFICATIONS

MECHANICAL SPECIFICATIONS:
ESTILOHOGAR will only accept advertisements in the following formats:

e Quark or InDesign documents with hi-resolution elements and fonts
o TIFF, PSD, EPS, PDF (must be supplied at exact size, position with hi-resolution
images. Send layered files with fonts if the ad is going to be translated)

SALES

ESTILOHOGAR

880 West First St. Suite #310
Los Angeles, CA 90012

Ph: 213.621.2188

Fx: 213.620.6255

Send digital art to:
art@estilohogarmagazine.com
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BE PART NOW OF THIS PREMIUM
MONTHLY PUBLICATION

55,000 NATIONALLY DISTRIBUTED COPIES.

S HORA DE 7.2 ESTIMATED RPC. BPA WORLDWIDE AUDITED
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LA RESIDENCIA AMALF] DRIVE, UBICADA EN QUEENSLAND, AUSTRALIA, SE ENCUENTRA SE ADAPTE A S
EN LA ISLA RESIDENCIAL ESTABLECIDA MAS ANTIGUA Y CONSTRUIDA AL DINAMICO TENGA UN ESTILO QB PUBLISH
§  ESTILO DE VIDA AL AIRE LIBRE DE LOS MIEMBROS DE LA FAMILIA. ENCANTARA DURANTE ARCS
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